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16.8% or 18,513,248 of USA DMA Adults 18 or older Used POPEYES One or More Times in the past 30 days.
Typical Adults 18 or older who Used POPEYES One or More Times in the past 30 days are 48.5 years old (.7%
younger than average) and have a $106,472 (9.2% lower than average) annual household income.
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4.5% or 175,555 of MSP DMA Adults 18 or older Used POPEYES One or More Times in the past 30 days.
Typical Adults 18 or older who Used POPEYES One or More Times in the past 30 days are 43.9 years old
(10.3% younger than average) and have a $100,288 (12.4% lower than average) annual household income.
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5.1% or 129,485 of STL DMA Adults 18 or older Used POPEYES One or More Times in the past 30 days.
)‘px Typical Adults 18 or older who Used POPEYES One or More Times in the past 30 days are 50.8 years old
(2.7% older than average) and have a $94,323 (9.3% lower than average) annual household income.
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4.9% or 95,813 of CIN DMA Adults 18 or older Used POPEYES One or More Times in the past 30 days.
Typical Adults 18 or older who Used POPEYES One or More Times in the past 30 days are 48.7 years old (.1%
older than average) and have a $106,079 (2.5% higher than average) annual household income.
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6.4% or 124,848 of WPB DMA Adults 18 or older Used POPEYES One or More Times in the past 30 days.
Typical Adults 18 or older who Used POPEYES One or More Times in the past 30 days are 49.9 years old
(6.3% younger than average) and have a $97,658 (7.3% lower than average) annual household income.
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be a parent of 1 or more children under 18.
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6.8% or 18,513,248 of USA DMA Adults 18 or older Used POPEYES One or More Times in the past 30 days.
Adults 18 or older who Used POPEYES One or More Times in the past 30 days are 21.% less likely to be a
college graduate, 3.6% more likely to work full-time, 6.3% less likely to be married, 19.7% more likely to
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4.5% or 175,555 of MSP DMA Adults 18 or older Used POPEYES One or More Times in the past 30 days.
Adults 18 or older who Used POPEYES One or More Times in the past 30 days are 9.9% less likely to be a
college graduate, .3% less likely to work full-time, 18.7% less likely to be married, 8.6% more likely to be
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5.1% or 129,485 of STL DMA Adults 18 or older Used POPEYES One or More Times in the past 30 days.
Adults 18 or older who Used POPEYES One or More Times in the past 30 days are 12.1% less likely to be
a college graduate, 1.2% less likely to work full-time, 13.3% less likely to be married, 19.2% more likely
to be a parent of 1 or more children under 18.
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| 4.9% or 95,813 of CIN DMA Adults 18 or older Used POPEYES One or Maore Times in the past 30 days.

Adults 18 or older who Used POPEYES One or More Times in the past 30 days are 3.2% more likely to be
a college graduate, 14.% less likely to work full-time, .1% more likely to be married, 40.5% more likely to
be a parent of 1 or more children under 18.
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6.4% or 124,848 of WPB DMA Adults 18 or older Used POPEYES One or More Times in the past 30 days.
Adults 18 or older who Used POPEYES One or More Times in the past 30 days are 31.1% less likely to be
a college graduate, 20.1% more likely to work full-time, 3.1% less likely to be married, 49.6% more likely
to be a parent of 1 or more children under 18.
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Quick service restaurants used past 30 days: Popeyes



6.8% or 18,513,248 of USA DMA Adults 18 or older Used POPEYES One or More Times in the past 30 days.
Adults 18 or older who Used POPEYES One or More Times in the past 30 days are 8.4% less likely to own
their home, 9.3% more likely to own a lower valued home, 7.3% less likely to have a single-family home,
6.% more likely to have a dog.
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Quick service restaurants used past 30 days: Popeyes



‘ 4.5% or 175,555 of MSP DMA Adults 18 or older Used POPEYES One or More Times in the past 30 days.
Adults 18 or older who Used POPEYES One or More Times in the past 30 days are 30.7% less likely to own

their home, 56.6% more likely to own a higher valued home, 5.6% less likely to have a single-family home,
2.9% more likely to have a dog.
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Quick service restaurants used past 30 days: Popeyes



‘ 5.1% or 129,485 of STL DMA Adults 18 or older Used POPEYES One or More Times in the past 30 days.
Adults 18 or older who Used POPEYES One or More Times in the past 30 days are 4.3% less likely to own

}" their home, 29.7% more likely to own a lower valued home, 6.3% less likely to have a single-family home,
14.8% more likely to have a dog.
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Quick service restaurants used past 30 days: Popeyes



| 4.9% or 95,813 of CIN DMA Adults 18 or older Used POPEYES One or More Times in the past 30 days.
Adults 18 or older who Used POPEYES One or More Times in the past 30 days are 9.9% less likely to own

their home, 17.% more likely to own a higher valued home, 3.5% more likely to have a single-family
home, 29.2% more likely to have a dog.
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Quick service restaurants used past 30 days: Popeyes



‘ 6.4% or 124,848 of WPB DMA Adults 18 or older Used POPEYES One or More Times in the past 30 days.
Adults 18 or older who Used POPEYES One or More Times in the past 30 days are 5.4% less likely to own

their home, 22.7% more likely to own a lower valued home, 18.3% less likely to have a single-family
| home, 3.4% less likely to have a dog.
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Quick service restaurants used past 30 days: Popeyes



5.8% more likely to fly domestic past yr.

6.8% or 18,513,248 of USA DMA Adults 18 or older Used POPEYES One or More Times in the past 30 days.
Adults 18 or older who Used POPEYES One or More Times in the past 30 days are 1.6% less likely to look
up D-I-Y advice online, 3.% less likely to always vote in local elections, .8% more likely to belong to a gym,
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Quick service restaurants used past 30 days: Popeyes




4.5% or 175,555 of MSP DMA Adults 18 or older Used POPEYES One or More Times in the past 30 days.
Adults 18 or older who Used POPEYES One or More Times in the past 30 days are 4.6% less likely to look
up D-I-Y advice online, 42.2% more likely to always vote in local elections, 73.8% more likely to belong to a
gym, 10.8% more likely to fly domestic pas

. -
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Quick service restaurants used past 30 days: Popeyes



5.1% or 129,485 of STL DMA Adults 18 or older Used POPEYES One or More Times in the past 30 days.

Adults 18 or older who Used POPEYES One or More Times in the past 30 days are 13.9% more likely to look
}‘}:z up D-I-Y advice online, 19.2% less likely to always vote in local elections, 22.6% more likely to belong to a
gym, 11.2% more likely to fly domestic pa
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4.9% or 95,813 of CIN DMA Adults 18 or older Used POPEYES One or More Times in the past 30 days.
Adults 18 or older who Used POPEYES One or More Times in the past 30 days are 22.% more likely to look
up D-I-Y advice online, 13.2% more likely to always vote in local elections, 52.2% more likely to belong to a
gym, 3.8% more likely to fly domestic past
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ReEsaurNt Do-t-Younel Online Phone  Medical  Fitness/Diet  Home/

Recipes Health

6.4% or 124,848 of WPB DMA Adults 18 or older Used POPEYES One or More Times in the past 30 days.
Adults 18 or older who Used POPEYES One or More Times in the past 30 days are 12.5% more likely to look
up D-I-Y advice online, 1.1% less likely to always vote in local elections, 8.8% more likely to belong to a
gym, 1.7% less likely to fly domestic past
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Past 30-days QSR Users: Adults 18 or older
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‘ 6.8% or 18,513,248 of USA DMA Adults 18 or older Used POPEYES One or More Times in the past 30 days.
Adults 18 or older who Used POPEYES One or More Times in the past 30 days are 20.% more likely to use
QSRs past mo., 14.7% more likely to use Sit-Down Restaurants past mo., 35.1% more likely to use Casinos

past yr., 59.4% more likely to smoke cigarettes.
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Past 30-days QSR Users: Adults 18 or older
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Domestic Light Beer

1,005,162 25.75‘6. ¥

747,128 19.1% i - v
e v
486,708 12.4%

Domestic Regular Beer

Imported Beer

Microbrew / Craft Beer

® who Used POPEYES One or More Times in the past 30 days uMSP

DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab

Slot Machines
Table Games (Craps, Poker, etc.)
Stage Show / Concert
Bar / Nightclub
Upscale Restaurant
Sports Betting

Other Gambling

Spa
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» who Used POPEYES One or More Times in the past 30 days

4.5% or 175,555 of MSP DMA Adults 18 or older Used POPEYES One or More Times in the past 30 days.
Adults 18 or older who Used POPEYES One or More Times in the past 30 days are 18.9% more likely to use
QSRs past mo., 10.2% more likely to use Sit-Down Restaurants past mo., 60.3% more likely to use Casinos
past yr., 120.7% more likely to smoke cigarettes

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

hkﬁihLLLL&

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Used POPEYES One or More Times in the past 30... 25.9%

13.3%

Chinese Mexian Coffee  wings/ Bagel/ iakan Steskhouse Upscale indian/
House/ Burgers/ Do/ hai /
Coffes Bar Sports Bar  Bakery Other
asian
mwho Used POPEYES One or More Times inthe past 30 days mMsP

[l 518,071

Past 12 months Casino Activities: Adults 18 or older

311,}91 9.5% )
iss,ma 9,5% 3

15.3%
6.7%

18.3%
5.6%

%

X

4.1%

19.7%

2.3%

Casinos visited past 12 hs: Yes

39.2%

Used Past 30-days: Adults 18 or older

Vape

Cigarettes

/ Cannabis

m MsP

Quick service restaurants used past 30 days: Popeyes

wwho Used POPEVES One or More Times in the past 30 days mMsP



=

Past 30-days QSR Users: Adults 18 or older

1 time

%
2 times

3 times

4 times

5 times

6-9times

10times or more

mSTL

Avg. Monthly QSR Meals:

= who Used POPEYES One or More Times in the past 30 days
Total Monthly QSR Users:
100.0%

past yr., 56.% more likely to smoke cigarettes.

5.1% or 129,485 of STL DMA Adults 18 or older Used POPEYES One or More Times in the past 30 days.
Adults 18 or older who Used POPEYES One or More Times in the past 30 days are 15.5% more likely to use
QSRs past mo., 15.2% more likely to use Sit-Down Restaurants past mo., 13.7% more likely to use Casinos

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

1time

18.4%

2 times ‘ﬂiﬂ
s1mes
sumes
e, e
- times Y
10times or more F

= who Used POPEYES One or More Times in the past 30 days
Total Monthly Sit-Down Re thly Sit-Down R

- “

mSTL
Meals:

Users: A

73.3%

Drank Past 30-days. Adults 18 or older

Any Type of Beer

Liquor

836,429 33 2%
ﬁsmﬂ 27.7%
4323717.2%
™
9.1%

# who Used POPEYES One or More Times in the past 30 days

Domestic Light Beer
Domestic Regular Beer
Wine

Imported Beer - v
Microbrew / Craft Beer i

mSTL

DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

i Swshone Cofw Bn/ U sesond

Mexicin  Chinese  Piza ww,'
House/  Don

gers /
s,.-n Bar coffee gar ua‘-

mwho Used POPEYES One or More Times in the past 30 days msTL

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Used POPEYES One or More Times in the past 30... 26.8%

LSl 429,308 17.1%

Past 12 months Casmo Activities: Adults 18 or older

Slot Machines e

317,900 12.6%

28.9%
Table Games (Craps, Poker, etc.)

Bar / Nightclub
Upscale Restaurant
Sports Betting

Stage Show / Concert

Other Gambling

Spa Casinos visited past 12

Used Past 30-days: Adults 18 or older

16.1%

09

» who Used POPEYES One or More Times in the past 30 days mSTL

92
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Quick service restaurants used past 30 days: Popeyes

i / Cannabis Cigarettes

= who Used POPEYES One or More Times in the past 30 days



1 time %"
2 times 10.8%
4 times 10.0%
Fies

10 iinésor fiore
= who Used POPEYES One or More Times in the past 30 days

Total Monthly QSR Users: Avg. Monthly QSR Meals:

100.0% 87.7%

4.9% or 95,813 of CIN DMA Adults 18 or older Used POPEYES One or More Times in the past 30 days.
Adults 18 or older who Used POPEYES One or More Times in the past 30 days are 14.% more likely to use
QSRs past mo., 15.9% more likely to use Sit-Down Restaurants past mo., 12.% less likely to use Casinos past

yr., 2.1% less likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

1time

2 times

3 times

4 times 10.4%

5 times

6 -9 times

10times or more

= who Used POPEYES One or More Times in the past 30 days uCIN
Total Monthly Sit-Down R Users:  Avg. Monthly Sit-Down R ant Meals:
87.2% 75.2%

Drank Past 30-days. Adults 18 or older

Any Type of Beer

w
o
[
¥

Liquor 745,964 38.4%

511, 842 26.. 3%

Domestic Light Beer
Wine

Domestic Regular Beer

Imported Beer g - v
Microbrew / Craft Beer &% i
# who Used POPEYES One or More Times in the past 30 days =CIN

DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab

Top-10 Cuisines: Adults 18 or older

Fbawn Restaurants Used Past 30-days)

iihhi'hﬂh

za  chinese  Mexican cum Steakhouse wmpl naan

-apu upscale  seafood

e s.ms s

mwho Used POPEYES One or More Times in the past 30 days mCN

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who tsed POPEYES One or More Times in the post 30... (RS20 N  26.2%

[ 412,644 21.2%

Past 12 months Casmo Activities: Adults 18 or older

Slot Machines
37.3%
- 725928

hs: Yes

Bar / Nightclub

Table Games (Craps, Poker, etc.)
Stage Show / Concert ==

Upscale Restaurant

Sports Betting

00.0%
2.4%
2.2%

Other Gambling

Spa

Used Past 30-days: Adults 18 or older

Cigarettes

Casinos visited past 12

1.6%

= who Used POPEYES One or More Times in the past 30 days uCIN

95

CiN
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Quick service restaurants used past 30 days: Popeyes

i / Cannabis

= who Used POPEYES One or More Times in the past 30 days



q 1 time
1 ,

2 times

3 times

4 times

5 times

6-9times

10times or more

® who Used POPEYES One or More Times in the past 30 days
Total Monthly QSR Users:
100.0% 79.4%

Past 30-days QSR Users: Adults 18 or older

=WPE

Avg. Monthly QSR Meals:

6.4% or 124,848 of WPB DMA Adults 18 or older Used POPEYES One or More Times in the past 30 days.
Adults 18 or older who Used POPEYES One or More Times in the past 30 days are 25.9% more likely to use
QSRs past mo., 24.9% more likely to use Sit-Down Restaurants past mo., 45.% more likely to use Casinos

past yr., 194.8% more likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

. 1time

2 times

16.1%
3times 11.2%

4 times
5 times

6 -9 times

10times or more

= who Used POPEYES One or More Times in the past 30 days

hly Sit-Down R
93.7%

=WPB

Total M ant Meals:

Users: Avg. M

hly Sit-Down Re

3
g

Drank Past 30-days: Adults 18 or older

Liquor

Any Type of Beer

5003 33.2%
m 5.3%
4.8%

= who Used POPEYES One or More Times in the past 30 days

Wine

Imported Beer
Domestic Regular Beer
Domestic Light Beer

Microbrew / Craft Beer

uWPB

DMA Scarborough R1 2026: Jan25-lan26

- ¥

Qual Intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

upcale  Seafood  Bagel/
I

Chinese  piza
Denut

Bakery

maian  Mexicn Steakhouse Wings/  Coffes
Burgers /| House /
Sports Bar Coffee Bar

= who Used POPEYES One or More Times inthe past 30 days =wPB

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Used POPEYES One or More Times in the past 30... 37.6%

Ll 287,505 19.9%

-' Past 12 months Casino Activities: Adults 18 or older

178,819

Slot Machines

Upscale Restaurant

Table Games (Craps, Poker, etc.)
Stage Show / Concert

Bar / Nightclub

Sports Betting

%

.3 5.0%
.
” 5.5%

Spa

S58.507
hs: Yes

Other Gambling Casinos visited past 12

Used Past 30-days: Adults 18 or older

i / Cannabis

= who Used POPEYES One or More Times in the past 30 days = WPB

164

WrPB
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Quick service restaurants used past 30 days: Popeyes

Cigarettes

= who Used POPEYES One or More Times in the past 30 days



6.8% or 18,513,248 of USA DMA Adults 18 or older Used POPEYES One or More Times in the past 30 days.
Adults 18 or older who Used POPEYES One or More Times in the past 30 days are 1.5% less likely to have a

401K, 18.% more likely to have an Auto Loan, 2.4% more likely to Invest/Trade Stocks Online, 30.1% more
likely to pay with their Debit Card.

mﬁﬂlnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

401KPlan  prrprrern 15.8%
IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

47,850,162

Money Market Funds u]:’:%
L504562 8.1%
eanis oo
Other (Crypto / NFTs / Metals, etc.) "”;_5%

529 Plan / College Savings Plan

8.4%
6.6% ga% 5.0% 41% 4.4%
- e
Certificates of Studentloan Personal Loan Refinanced Home

Checking Debitor ATM  Savings Credit Card Online Mobile Online Bill Home

Account card Account Banking Banking Paying Mortgage Market  Deposit (CDs) Home Improvement
Account Mortgage Loan or Home
Second Home or Real Estate Property Equity toan
® who Used POPEYES One or More Times in the past 30 days mUSA #® who Used POPEYES One or More Times in the past 30 days HUSA

Professional Services Used*: Adults 18 or older | 'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service

Financial Planner
Online Investing / Stock Trading
Accountant

Insurance Agent at a Local Office (not online)

Real Estate Agent

6.5% 6.8% 4.8% 8.7%

. 2.3%
) 20.0% {*Past 12 Months) Venmo  MasterCard ApplePay  CashApp GooglePay American  Discover  Store Credit SquareCash  Facebook Samsung Pay
Divorce / Family Attormey ! 0.9% Express Card Messenger
® who Used POPEYES One or More Times in the past 30 days mUSA ¥ who Used POPEYES One or More Times in the past 30 days W USA

USA USA Projection Scarborough R1 2026: Jan25-Mar26 Qual Intab 1,786
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Quick service restaurants used past 30 days: Popeyes



mﬁélnvestments Owned: Adults 18 or older

401K Plan
IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

13,604  7.7%
538,289 13.8%
5.6%
9.6%
78.1%
360,844 B3

Other (Crypto / NFTs [ Metals, etc.)

Bonds

529 Plan / College Savings Plan

346,399 EE:EY

Second Home or Real Estate Property @ 7.5%

= who Used POPEYES One or More Times in the past 30 days

m MsP

4.5% or 175,555 of MSP DMA Adults 18 or older Used POPEYES One or More Times in the past 30 days.
Adults 18 or older who Used POPEYES One or More Times in the past 30 days are 20.3% less likely to have a
401K, 63.2% less likely to have an Auto Loan, 17.2% more likely to Invest/Trade Stocks Online, 10.% more
likely to pay with their Debit Card.

Financial Services Has and/or Uses: Adults 18 or older

14.7%
5.9% 5.9%
Checking Savings  Debit or ATM Credit Card Online Mobile Online Bill Home Auto Loan Money  Certificates of Student loan Home Refinanced Personal Loan
Account Account card Banking Banking Paying Mortgage Market  Deposit (CDs) Improvement  Home
Account Loanor Home Mortgage
Equity Loan

u who Used POPEYES One or More Times in the past 30 days

Professional Services Used*: Adults 18 or older

947,695 24.2%

Financial Planner

Tax Preparation Service
905,331

Online Investing / Stock Trading RO

5 3.3%
4! 0 11.7%
5.2%
9.6%
10.8%
3.8%

4 0.0%

2%
1210.6%
0.4%
= who Used POPEYES One or More Times in the past 30 days
DMA

Insurance Agent at a Local Office (not online)

Accountant
Real Estate Agent

Estate Planning

(*Past 12 Months)
Divorce / Family Attorney

u MSP

Scarborough R1 2026: Feb25-Feb26 Qual Intab 65

= MSP
f Past 3-Months Payment Methods Used: Adults 18 or older

Apple Pay

PayPal Venmo Debit Card  MasterCard Zelle

Store Credit  Square Cash

Cash App American

Google Pay Discover Facebook  Samsung Pay
Express card Messenger
= who Used POPEYES One or More Times in the past 30 days m MSP

MSP
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Quick service restaurants used past 30 days: Popeyes



=

5.1% or 129,485 of STL DMA Adults 18 or older Used POPEYES One or More Times in the past 30 days.
Adults 18 or older who Used POPEYES One or More Times in the past 30 days are 16.6% less likely to have a

401K,
to pay with their Debit Card.

21.% less likely to have an Auto Loan, 8.3% less likely to Invest/Trade Stocks Online, 33.4% more likely

ﬂﬂlnvestments Owned: Adults 18 or older

401K Plan

Financial Services Has and/or Uses: Adults 18 or older

43.4%
IRA (Individual Retirement Account)
Stocks or Stock Options
Mutual Funds
Money Market Funds
Bonds 16.4%
| 8.1%
Other (Crypto / NFTs / Metals, etc.) 329 S4% 51% 5.0%
529 Plan / College Savings Plan Y Checking Debitor ATM  Savings  Credit Card Online Auto Loan Money  Certificates of Studentloan Personal Loan  Home Refinanced
Account card Account Banking Market  Deposit (CDs) Improvement Home
13.1% Account Loan or Home Mortgage
Second Home or Real Estate Property h 6.7% Equity toan
# who Used POPEYES One or More Times in the past 30 days mSTL # who Used POPEYES One or More Times in the past 30 days mSTL
Professional Services Used*: Adults 18 or older | g'Past 3-Months Payment Methods Used: Adults 18 or older
Financial Planner g
Tax Preparation Service
Online Investing / Stock Trading
—— M o
fecoumant o
12.5%
— m o3 %
5 2% 1.2% 9%
|220.2% (*Past 12 Months) visa PayPal  DebitCard MasterCard  Venmo Zelle ApplePay  CashApp  GooglePay  Discover  StoreCredit American  Facebook  Square Cash Samsung Pay
Divorce / Family Attorney h 12% card Express  Messenger
® who Used POPEYES One or More Times in the past 30 days WSTL ¥ who Used POPEYES One or More Times in the past 30 days HSTL
DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 92
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Quick service restaurants used past 30 days: Popeyes




Adu

4.9% or 95,813 of CIN DMA Adults 18 or older Used POPEYES One or More Times in the past 30 days.

Its 18 or older who Used POPEYES One or More Times in the past 30 days are 5.8% more likely to have a

401K, 3.5% more likely to have an Auto Loan, 17.6% less likely to Invest/Trade Stocks Online, 8.% more likely
to pay with their Debit Card.

ﬂﬂlnvestments Owned: Adults 18 or older

Financial Services Has and/or Uses: Adults 18 or older
401KPlan vy 46.0%
IRA (Individual Retirement Account)
Stocks or Stock Options p ~ 25.5%
14,0 14.6%
Mutual Funds a3.6%
Money Market Funds T2%
529 Plan / College Savings Plan o s.s%ml%
Other (Crypto / NFTs / Metals, etc.) :':9:6 A% oy 45%
. ol — Juou . - |
Second Home or Real Estate Property g y cnecmq Debit or ATM CreditCard  Online Mobile  OnlineBill  Home  Autoloan  Money  Studentloan Certificates of Personal Loan  Home  Refinanced
'_ > Account card Banking Banking Paying Mortgage Market Deposit (CDs) Improvement Home
Bond 6,254 6.5% Account Loan or Home Mortgage
onds  EPTEE 6.6% Equity Loan
# who Used POPEYES One or More Times in the past 30 days ECIN # who Used POPEYES One or More Times in the past 30 days ECIN
Professmnal Services Used*: Adults 18 or older | (g\Past 3-Months Payment Methods Used: Adults 18 or older
Financial Planner g
Online Investing / Stock Trading --li 5%
S ™ °
Real Estate Agent m 84% 8.4%
3.6% i o
0.9% (*Past 12 Months) visa paypal  DebitCard  Venmo  MasterCard  Zelle Applepay  Cash App ngle Pay American  Discover  StoreCredit SquareCash  Facebook Samsung Pay
Divorce / Family Attorney l 10% Express card Messenger
# who Used POPEYES One or More Times in the past 30 days HCIN ¥ who Used POPEYES One or More Times in the past 30 days HCIN
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Quick service restaurants used past 30 days: Popeyes




6.4% or 124,848 of WPB DMA Adults 18 or older Used POPEYES One or More Times in the past 30 days.
Adults 18 or older who Used POPEYES One or More Times in the past 30 days are 27.4% more likely to have a
401K, 43.5% more likely to have an Auto Loan, 19.% less likely to Invest/Trade Stocks Online, 38.3% more
likely to pay with their Debit Card.

Investments Owned: Adults 18 or older

IRA (Individual Retirement Account)

Financial Services Has and/or Uses: Adults 18 or older

Stocks or Stock Options £

522,777 26.9%
Mutual Funds ;96-1'-;-3; 8.2% i
Money Market Funds z;z;séé 8.3% 1o
Other (Crypto / NFTs / Metals, etc.) ﬁ“ -
6323.7%

Bonds

23320 Laaciae 27520l e

Online Mobile

s 17.49%) 5.7% 4.8%
; 3.4%

Second Home or Real Estate Property @ 71% Checking Debitor ATM  Savings  Credit Card Online Bill

Money  Certificates of Personal Loan Studentloan Home Refinanced
3 Account card Account Banking Banking Paying Market  Deposit (CDs) Improvement Home
. 8,1953.4% Account Loanor Home Mortgage
529 Plan / College Savings Plan R q.5% Equity loan
= who Used POPEYES One or More Times in the past 30 days uWPB = who Used POPEYES One or More Times in the past 30 days =WPB

Professional Services Used*: Adults 18 or older 'm'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service

349,814 18.0%

Accountant

Financial Planner

—_——
Estate Planning ﬁ 3.9%
Real Estate Agent m!';:%

Insurance Agent at a Local Office (not online)

10.9% 10.2%,
8.2%
6.0%

R x|

T s

ars8s

irsa

N ’ 5 1.8% (*Past 12 Months) MasterCard  Debit Card Venmo Apple Pa CashApp  American  GooglePay Store Credit  Discover  Square Cash  Facebook Samsung Pay
Divorce / Family Attorney 15% Express Card Messenger
= who Used POPEYES One or More Times in the past 30 days uWPB ¥ who Used POPEYES One or More Times in the past 30 days HWPB
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“_.’. McDonald's
@ﬂu_'k;@(ﬁ;& Chick-fil-A
Burger King

Wendy's

Taco Bell

Chipotle

Starbucks

KFC -
Arby's

S @E’ Subway
‘%%: Wingstop
Five Guys

USA DMA Scarborough R12026: Jan25-Mar26  Qual intab:
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"Home Improvements Planned"

P18+ who used POPEYES LOUISIANA KITCHEN One or More Times in the past 30 days
(Other QSRs used One or More Times past 30 days)

98,462,765
20.7%
17,320,146
27,788,426 - :
¥ P18+ who used POPEYES LOUISIANA KITCHEN One or More Times in the past 30 days (Other QSRs used One or More Times past 30 days)
| |

P18+ USA SOther 9788%5 used One or More Times past 30 days)

Share of Everything
for Anything =

soefa.ai

Quick service restaurants used past 30 days: Popeyes



"Home Improvements Planned"

P18+ who used POPEYES LOUISIANA KITCHEN One or More Times in the past 30 days
(Other QSRs used One or More Times past 30 days)

K17 ) McDonald's 1459553' 37.6%
" = = .
: .@&.g’ Chick-fil-A
Burger King
Taco Bell 746,06§
Arby's  ErEHEY

Subway ErgTH

Wendy's

Smtieks
IS . gy

T popevyes

,050
Five Guys o MINNEAPOLIS-ST. PAUL
Ty inestop ez

m P18+ who used POPEYES LOUISIANA KITCHEN One or More Times in the past 30 days (Other QSRs used One or More Times past 30 days)

m P18+ MINNEAPOLIS-ST. PAUL (Other QSRs used One or More Times past 30 days)
MINNEAPOLIS-ST. PAUL DMA  Scarborough R1 2026: Feb25-Feb26 Qual Intab: 65 f' * Share of Everything
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Quick service restaurants used past 30 days: Popeyes



"Home Improvements Planned"

P18+ who used POPEYES LOUISIANA KITCHEN One or More Times in the past 30 days
(Other QSRs used One or More Times past 30 days)

McDonald's
Taco Bell
"'.f Arby's
i -@,Q;X( Chick-fil-A
Burger King
KFC -
Wendy's
Subway
Chipotle
Five Guys popeves
Starbucks
—\Re==

"@\NG‘STOA"'". Wingstop '
@k/ 3:5%
® P18+ who used POPEYES LOUISIANA KITCHEN One or More Times in the past 30 days (Other QSRs used One or More Times past 30 days)

W P18+ ST. LOUIS (Other QSRs used One or More Times past 30 days)
ST.LOUIS DMA Scarborough R12026: Feb25-Feb26 Qualintab: 92 f * Share of Everything
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Quick service restaurants used past 30 days: Popeyes



K17 ) McDonald's
n; .@&58( Chick-fil-A
Wendy's
Taco Bell
Chipotle
Starbucks
Arby's
Burger King
KFC -
Five Guys
Subway

=V U —
‘%%" Wingstop

CINCINNATI DMA  Scarborough R1 2026: Feb25-Feb26 Qualintab: 95
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"Home Improvements Planned”

P18+ who used POPEYES LOUISIANA KITCHEN One or More Times in the past 30 days
(Other QSRs used One or More Times past 30 days)

860,078

29.4%

25.4%

404,966

278,339

176,530

pPoOPeYes

¥ P18+ who used POPEYES LOUISIANA KITCHEN One or More Times in the past 30 days (Other QSRs used One or More Times past 30 days)
B P18+ CINCINNATI (Other QSRs used One or More Times past 30 days)

83,955 D

11.9%

. 2.7%

Share of Everything
for Anything =

soefa.ai

Quick service restaurants used past 30 days: Popeyes



“"Home Improvements Planned"

P18+ who used POPEYES LOUISIANA KITCHEN One or More Times in the past 30 days
(Other QSRs used One or More Times past 30 days)

McDonald's
KFC -
Mo Burger King
@k@'@&}& Chick-fil-A
Taco Bell
E\&E Wendy's
g@k&%‘ Wingstop
Chipotle
Starbucks 261555 R T
Subway 123085 — popeves

Five Guys WEST PALM BEACH-BOCA RATON

Arby's

P18+ who used POPEYES LOUISIANA KITCHEN One or More Times in the past 30 days (Other QSRs used One or More Times past 30 days)

N P18+ WEST PALM BEACH-BOCA RATON (Other QSRs used One or More Times past 30 days)
WEST PALM BEACH-BOCARATON DMA  Scarborough R12026: Jan25-Jan26  Qualintab: 164 * Share of Everything
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Quick service restaurants used past 30 days: Popeyes



Adults 18 or older who Used POPEYES One or More Times in the past 30 days spend an average of 3 days, 14 hours, 47
minutes and 9 seconds each week with All Forms of Media.

82.3% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days spend an avg. of 8 hours and 26 minutes each
week listening to All Local AM/FM Radio, representing 8.% of total time spent with all forms of Media.

Weekly
Reach %: Adults 18 or older

Avg. H:M:S/week with All Forms of Media:

o Used POPEYES One or

Times in the past 30 days
e 68.9%

oyt

Weekly H:M:

® who Used POPEYES One or More Times in the past 30 days H USA

usA USA Projection Searborough R1 2026: Jan25-Mar26 Qual Intab 1,786 Scarborough R1 2026: Jan25-Mor26

USA Projection  Scarborough R1 2026: Jan25-Mar26 ~ Qual Intab 24,3 Hubbard SHars gr Exeryiiing
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Quick service restaurants used past 30 days: Popeyes




Adults 18 or older who Used POPEYES One or More Times in the past 30 days spend an average of 4 days, 3 hours, 52
minutes and 23 seconds each week with All Forms of Media.

68.6% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days spend an avg. of 7 hours and 22 minutes each
week listening to All Local AM/FM Radio, representing 5.1% of total time spent with all forms of Media.
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Quick service restaurants used past 30 days: Popeyes



Adults 18 or older who Used POPEYES One or More Times in the past 30 days spend an average of 4 days, 0 hours, 8
minutes and 24 seconds each week with All Forms of Media.

79.3% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days spend an avg. of 7 hours and 5 minutes each
week listening to All Local AM/FM Radio, representing 5.8% of total time spent with all forms of Media.
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Quick service restaurants used past 30 days: Popeyes



Adults 18 or older who Used POPEYES One or More Times in the past 30 days spend an average of 3 days, 19 hours, 14 '
minutes and 40 seconds each week with All Forms of Media.

82.6% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days spend an avg. of 7 hours and 58 minutes each
week listening to All Local AM/FM Radio, representing 7.2% of total time spent with all forms of Media.
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Quick service restaurants used past 30 days: Popeyes



Adults 18 or older who Used POPEYES One or More Times in the past 30 days spend an average of 3 days, 16 hours, 30

minutes and 30 seconds each week with All Forms of Media.
87.8% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days spend an avg. of 9 hours and 31 minutes each

week listening to All Local AM/FM Radio, representing 9.5% of total time spent with all forms of Media.
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Quick service restaurants used past 30 days: Popeyes



Adults 18 or older who Used POPEYES One or More Times in the past 30 days spend an average of 2 days, 17 hours, 38
minutes and 16 seconds each week with All Forms of Ad-Supported Media.
78.7% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days spend an avg. of 7 hours and 47 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 9.3% of total time spent with all forms of Ad-Supported Media.
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Quick service restaurants used past 30 days: Popeyes



Adults 18 or older who Used POPEYES One or More Times in the past 30 days spend an average of 2 days, 20 hours, 56
minutes and 25 seconds each week with All Forms of Ad-Supported Media.

63.3% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days spend an avg. of 5 hours and 42 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 5.2% of total time spent with all forms of Ad-Supported Media.
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Quick service restaurants used past 30 days: Popeyes




Adults 18 or older who Used POPEYES One or More Times in the past 30 days spend an average of 3 days, 2 hours, 7
minutes and 44 seconds each week with All Forms of Ad-Supported Media.

76.3% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days spend an avg. of 6 hours and 36 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 6.8% of total time spent with all forms of Ad-Supported Media.
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Quick service restaurants used past 30 days: Popeyes



Adults 18 or older who Used POPEYES One or More Times in the past 30 days spend an average of 2 days, 16 hours, 36
minutes and 51 seconds each week with All Forms of Ad-Supported Media.
77.4% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days spend an avg. of 6 hours and 58 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 8.4% of total time spent with all forms of Ad-Supported Media.
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BROADCASTING

Quick service restaurants used past 30 days: Popeyes



Adults 18 or older who Used POPEYES One or More Times in the past 30 days spend an average of 2 days, 18 hours, 29
minutes and 49 seconds each week with All Forms of Ad-Supported Media.
82.3% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days spend an avg. of 8 hours and 9 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 10.1% of total time spent with all forms of Ad-Supported Media.
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Quick service restaurants used past 30 days: Popeyes



Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who Used POPEYES One or More Times in the past 30 days spend an average of 9
hours and 22 minutes each day with All Forms of Ad-Supported Media. 78.7% listen to Local AM/FM

Radio for an avg. of 66.7 minutes/day.

(Local Radio delivers 9.3% of Time with Ad-Supported Media.)
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Radio for an avg. of 48.9 minutes/day.

Adults 18 or older who Used POPEYES One or More Times in the past 30 days spend an average of 9
hours and 50 minutes each day with All Forms of Ad-Supported Media. 63.3% listen to Local AM/FM
(Local Radio delivers 5.2% of Time with Ad-Supported Media.)
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Adults 18 or older who Used POPEYES One or More Times in the past 30 days spend an average of 10
hours and 35 minutes each day with All Forms of Ad-Supported Media. 76.3% listen to Local AM/FM

Radio for an avg. of 56.7 minutes/day.

(Local Radio delivers 6.8% of Time with Ad-Supported Media.)
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Adults 18 or older who Used POPEYES One or More Times in the past 30 days spend an average of 9

==
T

Radio for an avg. of 59.8 minutes/day.

hours and 13 minutes each day with All Forms of Ad-Supported Media. 77.4% listen to Local AM/FM
(Local Radio delivers 8.4% of Time with Ad-Supported Media.)
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Adults 18 or older who Used POPEYES One or More Times in the past 30 days spend an average of 9
hours and 29 minutes each day with All Forms of Ad-Supported Media. 82.3% listen to Local AM/FM

Radio for an avg. of 70. minutes/day.

(Local Radio delivers

10.1% of Time with Ad-Supported Media.)
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- 14,571,335 or 78.7% of Adults 18 or older who Used POPEYES One or More Times in the past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 66.7 minutes every day
representing 35.% of all time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 18 or older

Local AM/FM Radio

Podcasts
iri I YouTube Music SIS
siriuskM PR T b 212

YouTube Music
Owned Music

TV Music Channels
All Others
Amazon Music

Total Persons:

0.6
'!:!-.-..!:l m

1L.9%

m.ﬂ—"'
PR
Mlﬂ‘l—

Avg. Hours+Minutes/day with
Audio: Adults 18 or older

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

% Time Spent:
!lil;,.!

28.6

TV Music
Channels

All Others
16.3

Podcasts
25.4

v
Music
Channel
2

YouTube
Music

SiriusXM
17.8

Apple
Musi

e a3 =3
Pandora  [RAANTAN SRR Local AM/FM : Local AM/FM All
4.1% who Used POPEYES One or Radio Spotify Radio Others
Audiobooks m 45% MAow T & tHe bect 0 723 245 69.3
iHeartRadio | 8.a% L

m who Used POPEYES One or More Times in the past 30 days m USA

= who Used POPEYES One or More Times in the pa

st 30 days

HUSA

Avg. Week Ad-Supported Audio (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local AM/FM Radio

Total Persans:

% Time spent:

05.074.0b8 % 41, 2%
Podcasts e TV 15,45
TV Music Channels - EERRSR! Sages
X o TV Music
YouTube Music m m_ Podcasts YouTube Music Podcasts Channels
Pandora mm 24.7 23.4 239 13.0
spotify SRS WL
All Others  [JRASRTH] Sulpimstn Avg. Hours+Minutes/day with Ad- TV Music YouTube -

Amazon Music

Supported Audio: Adults 18 or older

[1co30 116 2

o- ko B o, oo lco
§' E LR R R R R M

All
Channels

%3 Pandora

Others

Pandor
a

Music
12.8

Other
S

iHeartRadio mrﬁ 1238 12.0 9.4 80
" " Amazon iHea Amazon :
Audiobooks . ’ : iHea...
i _ g% who Used POPEYES One.or usa 0.0 Local AM/FM Radio | Spotify Music rha Local AM/FM Radio Spotify Music
owned music iy 0858 Moo e M et 66.7 15.4 95 [ 63.9 116 6.7 Siri...
roplenmusic [ 83
= who Used POPEYES One or More Times in the past 30 days mUSA ® who Used POPEYES One or More Times in the past 30 days mUSA

USA USA Projection Scarborough R1 2026: Jun25-Mar26 Quol Intab 1,786 ® Share of Everything

soefa.ai

All Graphs and soefo.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. for Anything _

Quick service restaurants used past 30 days: Popeyes



111,046 or 63.3% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days
listen to Ad-Supported Local AM/FM Radio for an average of 48.9 minutes every day representing
18.4% of all time spent daily with Ad-Supported Audio.
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98,757 or 76.3% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days
listen to Ad-Supported Local AM/FM Radio for an average of 56.7 minutes every day representing

38.3% of all time spent daily with Ad-Supported Audio.
Avg. Week All Aud:o (Persons & % Reach): Adults 18 or older Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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- 74,134 or 77.4% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days
listen to Ad-Supported Local AM/FM Radio for an average of 59.8 minutes every day representing
40.5% of all time spent daily with Ad-Supported Audio.
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older
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- 102,698 or 82.3% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days
listen to Ad-Supported Local AM/FM Radio for an average of 70. minutes every day representing
33.3% of all time spent daily with Ad-Supported Audio.
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. 14,571,335 or 78.7% of Adults 18 or older who Used POPEYES One or More Times in the past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 66.7 minutes every day
representing 35.% of all time spent daily with Ad-Supported Audio.

Weekly Avg. Hours+Minutes/day with Ad-Supported

Reach % 78.7% 75.1% Audio: Adults 18 or older
. 0

"Share of Ad-Supported Audio” m

who Used POPEYES One or usa
More Times in the past 30
days
Ad-Suppoi
Audio

27.5% o
58 24.4%

18.5%

14.6%
12.8% - ° 12.4% 12.9% 12.0% N

a
8.3% Z.2370
ety 6% T
)
Total 8.3% 8.4% 7.5% 470 3.5% 2.2%
Persons 4.3% g
Re”hed:l“ﬁ?1,33305,074,008 5,097,61472,082,845 4,520,56335,038,600 3,426,92739,836,002 2,290,83122,558,796 2,383,78720,604,900 2,212,47624,925,847 1,712,59616,939,118 1,345,32810,769,995 651,164 5,964,491

Local AM/FM Podcasts YouTube Music TV Music Spotify All Others Pandora Amazon Music  iHeartRadio SiriusXM
Average Radio Channels

Daily Mii
B who Use ne or ore iimesin e pas ays [ ]

USA USA Projection Scarborough R1 2026: Jan25-Mar26 Qual intab 1,786  Scarborough R1 2026: Jan25-Mar26 USA Projection Scarborough R1 2026: Jan25-Mar26 Qual Intab 24,338 ® Share of Everything
All Graphs and soefa.oi Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. il for Anything _ =

Quick service restaurants used past 30 days: Popeyes



111,046 or 63.3% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days
listen to Ad-Supported Local AM/FM Radio for an average of 48.9 minutes every day representing
18.4% of all time spent daily with Ad-Supported Audio.
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98,757 or 76.3% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days
listen to Ad-Supported Local AM/FM Radio for an average of 56.7 minutes every day representing
38.3% of all time spent daily with Ad-Supported Audio.
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74,134 or 77.4% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days
listen to Ad-Supported Local AM/FM Radio for an average of 59.8 minutes every day representing
40.5% of all time spent daily with Ad-Supported Audio.
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102,698 or 82.3% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days
listen to Ad-Supported Local AM/FM Radio for an average of 70. minutes every day representing
33.3% of all time spent daily with Ad-Supported Audio.
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Audio: Adults 18 or older
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AC, Pop Contemporary Hit Radio, and Urban AC.

14,571,335 or 78.7% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Hot
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111,046 or 63.3% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Hot AC, Pop Contemporary Hit Radio,
Country, Adult Contemporary, and Classic Hits.
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o

98,757 or 76.3% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, Alternative, Urban AC, Adult
Contemporary, and Classic Rock.
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74,134 or 77.4% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Adult Hits,
Album Oriented Rock, and Classic Rock.
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102,698 or 82.3% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Urban AC, Classic Rock,
Classic Hits, and Country.
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12,222,800 or 66.% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days
watch Ad-Supported Local TV Stations for an average of 116.4 minutes every day representing 32.6%

of all time spent daily with Ad-Supported Video.
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101,340 or 57.7% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days
watch Ad-Supported Local TV Stations for an average of 94.2 minutes every day representing 24.5%
of all time spent daily with Ad-Supported Video.
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60,687 or 63.3% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days
watch Ad-Supported Local TV Stations for an average of 121.6 minutes every day representing 39.9%
of all time spent daily with Ad-Supported Video.
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92,546 or 74.1% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days
watch Ad-Supported Local TV Stations for an average of 75. minutes every day representing 23.3%
of all time spent daily with Ad-Supported Video.
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12,222,800 or 66.% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days
watch Ad-Supported Local TV Stations for an average of 116.4 minutes every day representing 32.6%
of all time spent daily with Ad-Supported Video.
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Quick service restaurants used past 30 days: Popeyes




101,340 or 57.7% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days
watch Ad-Supported Local TV Stations for an average of 94.2 minutes every day representing 24.5%
of all time spent daily with Ad-Supported Video.
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78,853 or 60.9% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days
watch Ad-Supported Local TV Stations for an average of 144.4 minutes every day representing 29.9%
of all time spent daily with Ad-Supported Video.
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60,687 or 63.3% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days
watch Ad-Supported Local TV Stations for an average of 121.6 minutes every day representing 39.9%
of all time spent daily with Ad-Supported Video.
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92,546 or 74.1% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days
watch Ad-Supported Local TV Stations for an average of 75. minutes every day representing 23.3%
of all time spent daily with Ad-Supported Video.
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' 12,222,800 or 66.% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days

watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Local News -
Evening, Local News - Morning, Game Shows, and Movies.
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' 78,853 or 60.9% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days
)»F,g watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Morning, Local News -
Evening, Local News - Late, Movies, Sports, and Game Shows.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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' 92,546 or 74.1% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days
watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Morning, Sports,
Comedies, Local News - Evening, Movies, and Local News - Late.
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Avg. Week All Digital (Persons & % Reach): Adults 18 or older
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[ 14,725,555 or 79.5% of Adults 18 or older who Used POPEYES One or More Times in the past 30
days use Ad-Supported Social Media for an average of 188.1 minutes every day representing 27.9%
of all time spent daily with Ad-Supported Digital Media.
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125,478 or 71.5% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days
use Ad-Supported Social Media for an average of 234.8 minutes every day representing 26.2% of all
time spent daily with Ad-Supported Digital Media.
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114,821 or 88.7% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days
use Ad-Supported Social Media for an average of 212.4 minutes every day representing 27.3% of all
time spent daily with Ad-Supported Digital Media.
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[ 67,705 or 70.7% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days
use Ad-Supported Social Media for an average of 198.3 minutes every day representing 30.2% of all
time spent daily with Ad-Supported Digital Media.
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Avg. Week All Digital (Persons & % Reach): Adults 18 or older
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[ 104,741 or 83.9% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days
use Ad-Supported Social Media for an average of 213.6 minutes every day representing 31.1% of all
time spent daily with Ad-Supported Digital Media.
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13,711,325 or 74.1% of Adults 18 or older who Used POPEYES One or More Times in the past 30
days use Ad-Supported Facebook for an average of 66.9 minutes every day representing 35.6% of all

time spent daily with Ad-Supported Social Media.
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125,478 or 71.5% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days
use Ad-Supported Facebook for an average of 89.8 minutes every day representing 42.2% of all time
spent daily with Ad-Supported Social Media.
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106,102 or 81.9% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days
use Ad-Supported Facebook for an average of 76.5 minutes every day representing 36.% of all time
spent daily with Ad-Supported Social Media.
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Avg. Week All Socml Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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67,705 or 70.7% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days
use Ad-Supported Facebook for an average of 71.6 minutes every day representing 36.1% of all time
spent daily with Ad-Supported Social Media.
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97,983 or 78.5% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days
use Ad-Supported Facebook for an average of 78.8 minutes every day representing 36.9% of all time

5 Time Spent:

Instagram
43.6

|5

Avg. Hours+Minutes/day with all TikTok

Social Media: Adults 18 or older

Facebook WhatsApp
75.5 15.5

who Used POPEYES One or
More Times in the past 30 [X

o
ES

YouTube
Video
18.6

Blogs/Messa

ge Boards...

LinkedIn
16.5 14.8

Pinter

Facebook
59.0

Instagram
28.8

LinkedIn
8.6

TikTok

Reddit
15.0 7.3

YouTube Video
26.9

=WPB

m who Used POPEYES One or More Times in the past 30 days

E'WPB

Avg. Week Ad-Supported Social Media (Persons & % Reach): Adults 18 or older

Facebook
Instagram
YouTube Video
TikTok
Linkedin
Reddit
WhatsApp

X

Pinterest

Snapchat

Others(Rumble, Threads,...

Blogs/Message Boards (read...
tumblr

Totol Persons:

aaaal i e

e m———t
lazs 155 | 2100w
o 1
[reass | lion
e
MF 14.2%
[Ga7os | AT

days
® who Used POPEYES One or More Times in the past 30 days
DMA Scarborough R1 2026: Jan25-Jan26

Avg Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

m

¥

Instagram
36.9

o
iha

Avg. Hours+Minutes/day with Ad-

2

TikTok

Supported Social Media: Adults 18 m
Ider m 16.5
o el
e 788 ge Boards...
who Used POPEYES One or wes ;
Wore Tmes it st

YouTube
Video
18.8

Linkedin X
11.8 11.4

Pinter | What
est sApp
7.9 7.8

Facebook
53.6

YouTube Video

26.8

Linked|

TikTok
15.0

7.0

Instagram
23.6

Reddi
(e

Pinte

®WPB
Qual intab 164

Al Graphs und soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Quick service restaurants used past 30 days: Popeyes

» who Used POPEYES One or More Times in the past 30 days

uWPB

soefa.ai

® Share of Everything
for Anything _



13,711,325 or 74.1% of Adults 18 or older who Used POPEYES One or More Times in the past 30
days use Ad-Supported Facebook for an average of 66.9 minutes every day representing 35.6% of all
time spent daily with Ad-Supported Social Media.
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| 125,478 or 71.5% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days
use Ad-Supported Facebook for an average of 89.8 minutes every day representing 42.2% of all time
spent daily with Ad-Supported Social Media.
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106,102 or 81.9% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days
use Ad-Supported Facebook for an average of 76.5 minutes every day representing 36.% of all time
spent daily with Ad-Supported Social Media.
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| 67,705 or 70.7% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days
use Ad-Supported Facebook for an average of 71.6 minutes every day representing 36.1% of all time
spent daily with Ad-Supported Social Media.
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97,983 or 78.5% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days
use Ad-Supported Facebook for an average of 78.8 minutes every day representing 36.9% of all time
spent daily with Ad-Supported Social Media.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 1,256,118;
Social Media: 959,117; Local Radio: 907,114; Non-Prem. Cable: 479,096; Local TV: 409,100
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 13,114;
Social Media: 9,775; Local Radio: 6,792; Non-Prem. Cable: 5,237; Local TV: 3,572 reaching
Adults 18 or older who Used POPEYES One or More Times in the past 30 day

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Used POPEYES One or More Times in
the past 30 days

35,000
30,000
25,000
20,000
15,000
10,000

5,000

NP P W P P A P PPt AR AR R R R R AR R R R RN
KA S ET TSI I AL SRS

Mon-Fri Local AM/FM Radio AQH
= Mon-Fri Non-Premium Cable TV AQH
e Mon-Fri Digital Media (Less Social) AQH

e Vion-Fri Local TV Station AQH
e Mon-Fri Social Media AQH

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
MSP Metro Area Adults 18 or older

1,000,000

900,000

800,000

700,000

600,000

500,000

400,000

300,000

200,000

100,000

M oA P R P P AP P P A AT AR AR AR R R R AR R R R AR N
KPS ET TSP S AP PP

Mon-Fri Local AM/FM Radio AQH
e M on-Fri Non-Premium Cable TV AQH
s Mon-Fri Digital Media (Less Social) AQH

e M on-Fri Local TV Station AQH
s M on-Fri Social Media AQH

MsP DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 65
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

® Share of Everything
So _al for Anything

Quick service restaurants used past 30 days: Popeyes




| M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 8,468; Local Radio: 6,140; Non-Prem. Cable: 3,378; Local TV: 2,635 reaching
Adults 18 or older who Used POPEYES One or More Times in the past 30 days

All Other Digital Media: 8,942;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Used POPEYES One or More Times in
the past 30 days
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| M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 5,043; Local Radio: 4,771; Non-Prem. Cable: 3,047; Local TV: 2,177 reaching
Adults 18 or older who Used POPEYES One or More Times in the past 30 days

All Other Digital Media: 6,379;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Used POPEYES One or More Times in
the past 30 days
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 8,047; Local
Radio: 6,535; Social Media: 6,205; Non-Prem. Cable: 3,588; Local TV: 3,186 reaching
Adults 18 or older who Used POPEYES One or More Times in the past 30 days

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Used POPEYES One or More Times in WPB Metro Area Adults 18 or older
the past 30 days 600,000
45,000
40,000 500,000
35,000
400,000
30,000
25,000
300,000
20,000
200,000
15,000
10,000
100,000
5,000
0 V]

PP P PP D PP PO R AR R R R R AR R AR O NP P R PP A P AT AR AR R R R R AR R R o4&
gf"»"ﬂ?”?@‘?@‘\"@w o”.;»”'"'& A8 Q‘-beﬂ' o« K Ql*?’oﬁg‘!\'\go ‘O’g.@%@qp@%@@,\e@q QNNN(\'&’ RSP M S ) Q"bqoﬂ'o‘?”sq’@
Mon-Fri Local AM/FM Radio AQH s Mon-Fri Local TV Station AQH ws Mon-Fri Local AM/FM Radio AQH e Von-Fri Local TV Station AQH

s \V1o1- Fri Non-Premium Cable TV AQH e M on-Fri Social Media AQH e Mon-Fri Non-Premium Cable TV AQH e M on-Fri Social Media AQH
e Mlon- Fri Digital Media (Less Social) AQH e Mon-Fri Digital Media (Less Social) AQH
wprB DMA Scarborough R1 2026: Jan25-Jan26 Qual intab 164 ® Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. soe&_ for Anything

Quick service restaurants used past 30 days: Popeyes




15,886,577 or 85.8% of Adults 18 or older who Used POPEYES One or More Times in the past 30
days spend an average of 51.3 minutes per day driving, seeing Billboards and Signs. 65.8% Listen to
Local Radio Stations Out-of-Home for an average of 40.4 minutes

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Out-of-Home Media (Persons & % Reach}: Adults 18 or older

(Average week)

Grocery Stores
Billboards & Signs (Weekly Drivers)
AM/FM Radio
Walking in Towns, Cities, Downtown...
Gas Stations/Convenience Stores
Shopping Malls
Restaurants & Bars
Podcasts
Spotify
Drug Stores
SiriusXM
Retail Stores

YouTube Music

154,175 or 87.8% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days
spend an average of 60.4 minutes per day driving, seeing Billboards and Signs. 52.9% Listen to Local
Radio Stations Out-of-Home for an average of 29.7 minutes/da
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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117,587 or 90.8% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days
spend an average of 55.8 minutes per day driving, seeing Billboards and Signs. 63.8% Listen to Local
Radio Stations Out-of-Home for an average of 34.4 minutes/da

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

{Average week]
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89,957 or 93.9% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days
spend an average of 41.5 minutes per day driving, seeing Billboards and Signs. 64.7% Listen to Local

Radio Stations Out-of-Home for an average of 36.2 minutes/day
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

103,243 or 82.7% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days
spend an average of 37.9 minutes per day driving, seeing Billboards and Signs. 68.8% Listen to Local

Radio Stations Out-of-Home for an average of 42.4 minutes/da

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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15,886,577 or 85.8% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days
spend an average of 51.3 minutes per day driving, seeing Billboards and Signs representing 30.6% of all
Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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154,175 or 87.8% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days spend
an average of 60.4 minutes per day driving, seeing Billboards and Signs representing 26.6% of all Time
Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 18 or older
"Share of Ad-Supported OOH Media"

97.5% 96.9%
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Quick service restaurants used past 30 days: Popeyes



117,587 or 90.8% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days spend
an average of 55.8 minutes per day driving, seeing Billboards and Signs representing 38.7% of all Time
Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older

Reach "Share of Ad-Supported OOH Media"

99.77°

16.9%

90.8%
87.5%
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More Times in the past 30
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Quick service restaurants used past 30 days: Popeyes



89,957 or 93.9% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days spend an
average of 41.5 minutes per day driving, seeing Billboards and Signs representing 30.8% of all Time Spent
with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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B L U 203
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Quick service restaurants used past 30 days: Popeyes



103,243 or 82.7% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days spend
an average of 37.9 minutes per day driving, seeing Billboards and Signs representing 24.8% of all Time
Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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Quick service restaurants used past 30 days: Popeyes



154,175 or 87.8% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days
spend an average of 60.4 minutes per day driving an average of 35.1 miles each day and are 162.9%
more likely to use Snelling Avenue than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
1-35E south of 1-94 33.4% 56201 [ 10.78% 56201 —_— 10.78%
Snelling Avenue - 31.8% 55123 m 7.40% 55123 W 7.12%
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Quick service restaurants used past 30 days: Popeyes
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117,587 or 90.8% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days
spend an average of 55.8 minutes per day driving an average of 32.5 miles each day and are 89.6%
more likely to use Stan Musial Veterans Memorial Bridge than the

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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Quick service restaurants used past 30 days: Popeyes

Top-26 Employment Zip Codes: Adults 18 or older
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89,957 or 93.9% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days
spend an average of 41.5 minutes per day driving an average of 24.1 miles each day and are 209.%
more likely to use Route 747 than the Metro average.
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Top-26 Residential Zip Codes: Adults 18 or older

Quick service restaurants used past 30 days: Popeyes
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Top-26 Employment Zip Codes: Adults 18 or older
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103,243 or 82.7% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days
spend an average of 37.9 minutes per day driving an average of 22.1 miles each day and are 116.8%
more likely to use Blue Heron Blvd than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Emglozment Zip Codes: Adults 18 or older
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Quick service restaurants used past 30 days: Popeyes



Top Employment Zip Codes: (Adults 18 or older who Used POPEYES One or More Times in the past 30 days)
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Quick service restaurants used past 30 days: Popeyes



SUM(Adults 18 or olde..

Top Employment Zip Codes: (Adults 18 or older who Used POPEYES One or More Times in the past 30 days)

ST DMA  Scorborough R1 2026: Feb25-Feb26 Quol intob s2 % Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Brooadcasting, Inc. LLC. All rights reserved. Soe a_al for Anything

Quick service restaurants used past 30 days: Popeyes




Top Employment Zip Codes: (Adults 18 or older who Used POPEYES One or More Times in the past 30 days) SUM(Adult= 18 or olde. -

%

6 Mapbox © OpenStreetMap

CIN DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 95 -
All Graphs and soefa.ci Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. soe a.al for Anything

Share of Everything

Quick service restaurants used past 30 days: Popeyes




Top Employment Zip Codes: (Adults 18 or older who Used POPEYES One or More Times in the past 30 days)

POPEYeS

Quick service restaurants used past 30 days: Popeyes



- 6,919,511 or 37.4% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.5 minutes every day representing

31.9% of all time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Catalogs who Used POPEYES One or More
Times in the past 30 days
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95,321 or 54.3% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.1 minutes every day representing
32.3% of all time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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R —

S —T e
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FS 3 1 Weed poPEVES One or More
12.8% Times in the past 30 days
o727 | g x

» who Used POPEYES One or More Times in the past 30 days

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

Local Daily
Newspaper(s)
(Sunday)
148

New York Times
{Daily+Sunday)
10.8

Local Daily
Newspaper(s)
(Daily+Sunday)
10.1

Direct Mail
Advertising
(excluding
Catalogs)

‘Wall Street
Journal (Daily)
9.5

Local Daily
Newspaper(s)
(Daity
87

USA Today (Daity)
99

Magazines

New York
Times
(Daity)

7.7

Local Daily
Newspaper(s)
(Sunday)
114

)
{Daily+Sunday)
MNew York Times o
(Daity+Sunday)
8.7

Direct
Local Daily
Newspaper(s)
(Daily

Wall Street Journal

(Daily)
9.3

Advertising
(excluding
Catalogs)
75 7.2

New York Times
(Daity)
8.1

Magazines
76

Mail  Catalogs
38

uMSP

u who Used POPEYES One or More Times i

n the past 30 days

u MSP

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg.

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) {Daily

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

All Local Weekly Newspapers

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

Wall Street Journal (Daily)

Catalogs

USA Today [Daily)

Magazines

Books

MsP

DMA

Toral persans:

e
m'—-—
12.8%
g"_z 2% o ok
0.0%

= who Used POPEYES One or More Times in the past 30 days
Searborough R1 2026: Feb25-Feb26 Qual Intab

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or oldum

65

% Time Spent:

Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent): Adults 18 or older

MsP

New York Times.

(Daily+Sunday)
Local Daily 10.8

Newspaper(s) (Sunday)
14.8

Local Daily
Newspaper(s}
(Daily+Sunday)
10.1

Wall Street Journal (Daily)
95

New York Times
(Sunday)
13.9

(Daily
87

{excluding
| Catalogs)
8.1

Local Daily Newspaper(s)

Magazines
68

USA Today (Daily)
9.9

Local Daily
Newspaper(s)
(Sunday)
114

New York Times
{Sunday)
11.2

New York Times
(Daify)
8.1

Wall Street Journal (Daily)
a3 Magazines
1.6

Local Daily

USA Today {Daily)
89

Newspaperis) (Daily
75

Local Daily
Newspaper(s)
(Daily+Sunday)
8.1

Direct
Mail
Advertisin
[
{excluding
Catalogs)
7.2
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. 36,274 or 28.% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days read

P~

Local Daily Newspaper(s) (Daily+Sunday) for an average of 7.7 minutes every day representing 32.2%
of all time spent daily with All forms of Print Media.

Avg. Week All Print Mgdiq (Persons & % Reach): Adults 18 or older VAvg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)

R e s 77
T —————— M
-H.

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

Newvork s o) TP TR
USA Today (Daily) m Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older
Wall Street Journal (Daily)

New York Times (Daily+Sunday)

m
PR i

A e m
s | o o013
PP T " s

New York Times (Sunday)

All Local Weekly Newspapers

Magazines

Catalogs

New York Times

Local Daily
Newspaper(s) (Sunday)

New York Times
(Sunday)

Local Daily
Hewspaper(s)
(Daity
7.8

(Daity)
8.0

Local Daily
Newspaper(s)
(Daily+Sunday)
7.7

Direct Mail
Advertising

Magazines
11.2

(excluding
Catalogs)

Wall Street
Jourmnal (Daily)
1.4 7.3

New York Times
(Sunday)
148

Local Daily
Newspaper(s) (Sunday)

Wall Street Journal
{Daity)
13

New York Times
(Daily)
9.2

USA Today (Daily)
101

Local Daily
Newspaper(s)
{Daily+Sunday) Magazines
8.6 83

Catalog
Di ] =
Advertising 35
(excluding
Catalogs)
75

Local Daily
Newspaper(s)
(Daily

81 AlL..

Times in the past 30 d
R 75 T

# who Used POPEYES One or More Times in the past 30 days

mSTL

= who Used POPEYES One or More Times

in the past 30 days

mSTL

Avg. Week Ad-Supported AII Print Media (Persons & % Reach): Adults 18 or older Avg.

% Time Spent:

Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily)

USA Today (Daily)

Wwall Street Ji | (Daily)
v b Avg. Hours+Minutes/day with Ad-

New York Times (Daily+Sunday) Supported Print Media: Adults 18 or older,
New York Times (Sunday)

All Local Weekly Newspapers

Magazines

who Used POPEYES One or
More Times in the past 30 days

Catalogs

Books 0.0%

MNew York Times (Sunday)

Magazines
1.2

New York Times
(Daily+Sunday)
88

Local Daily
Newspaper(s)
(Daily
7.8

Local Daily Newspaper(s)
(Daily+Sunday)
.7

Direct Mail Advertising
(excluding Catalogs)
74

USA Today (Daily)
7.7

Wall
Street
Journal
(Daity)
73

New York Times
(Sunday)
1438

New York Times (Daily)
8.2

New York Times
(Daily+Sunday)

(Daily+Sunday)
12.0 8.6

Local Daily Newspaperis)

Wall Street Journal
{Daily)

USA Today (Daily)
113 10.1

Mag;.;lne', irect
Mail
Advertisi
ng
(excludin
Local Daity [
Newspaper(s) (Daily Catalogs)

8.1 7.5

0.0%

mSTL
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- 36,476 or 38.1% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.5 minutes every day representing
34.4% of all time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Total persons: ® rime spent:

Direct al Advertising (excluding Catalgs) m—m_

Local Daily Newspaper(s) (Daily+Sunday)

Local Daily Newspaper(s) (Daily

Wall Street Journal
Local Daily Newspaper(s) (Sunday) J73 {Daily)
New York Times 9.8 9.1
nooks R e 57 5 o5 DailysSunday) =
- New York Times 18.6
e vosy i) S R e
New York Times (Daily) m m. Avg. Hours+Minutes/day with All m i) Local Daily {excluding Catalogs)
: A Print Media: Adults 18 or older Local Daily Local Daily New York Times Newspaper(s)
New York Times (Daily+Sunday) m— m Newspaper(s) Newspaper(s) (Daily+Sunday) (Daily+Sunday)
New York Times (Daily) (Daily+Sunday) (Daily 10.0 8.1
New York Times (Sunday) mm’. m 13.7 ? 9.5 8.7 Local Daily
‘Wall Street J I (Dail Newspaper{s) (Daily
allstreet sournal (Daity) - PR SV - s s | o 2
calor: PR PR | T e i
i who Used ~ (Daily) {Sunday} Magazines Catalogs) {Sunday) Magazines (Daily) Catalogs
wogines IR Ml .8% il = o | "
All Local Weekly Newspapers m. 115%’6‘ n}z%'
#who Used POPEYES One or More Times in the past 30 days ECIN ® who Used POPEYES One or More Times in the past 30 days ECIN
Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
Toratpersons:

Direct Mail Advertising (excluding Catalogs)

i .8 ;
Local aily Newspaper(s) (Dailssundey) - POV Ty IS e
e (AT e

Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

(Daily+Sunday| USA Today (Dail Local Daily
~ e 'MT":;_S ) o nla[ i ‘Wall Street Newspaper(s)

USA Today (Daily) Journal (Daity) (Daily+Sunday)

G New York Times 9.1 B.1
New York Times (Daily) 4 G5 New York Times (Sunday) (sunday)
234 121
New York Times (Daily+Sunday) "4 a4
Avg. Hours+Minutes/day with Ad- Local Daily Local Daily
New York Times (Sunday) m. Supported Print Media: Adults 18 or old‘zrm New York Times (Daily) Newspaper(s) | Newspaper(s) Magazines

9.8 Mew York Times (Daily)
78

13.7 {Daily+Sunday) (Daily

Wall Street Journal (Daily) mm m 9.5 87
oo I ey

g . Direct Mail

voseine: R NOA70N  mxnvmm AR :

Local Daity Newspaper(s) (excluding

Local
Local Daily Daily

Newspaper(s) DDirect Mail Advertising Newspape
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. 52,011 or 41.7% of Adults 18 or older who Used POPEYES One or More Times in the past 30 days
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.7 minutes every day representing
35.3% of all time spent daily with All forms of Print Media.

Avg. Week All Print Medra (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)

Local Daily Newspaper(s) (Daily+Sunday)

Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

33
;

New York Times (Daily+Sunday)

New York Times (Sunday) Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older
A —— m'

Wall street Journal (Daily) q
catalogs mm

iz |

oiiss | JEa

Magazines

who Used POPEYES One or More
Times in the past 30 days

USA Today (Daily)

All Local Weekly Newspapers

New York Times.
(sunday)
14.2

Local Daily
Newspaper(s)
(Daily+Sunday)
9.7

New York Times New York Times
(Daily+Sunday) (Daily)
119 9.5

Direct Mail
Advertising
(excluding
Catalogs)
72

Wall Street Journal
[Daily)
9.7

Local Daily
Newspaper(s)
(Daily
9.1

Magazines

68

New York Times
{DailysSunday)

New York Times Wall Street Journal
(Sunday) (Daily)
126 9.5

USA Taday (Daily)
87

Magazines
83

Local Daily

Newspaper(s)

(Daily+Sunday)
85

New York Times
(Daity)
83

Direct Mail

Local Daily
Newspaper(s)
(Daity
7.8

Advertising
(excluding
Catalogs)
12

Catalogs
3.8
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Avg. Week Ad-Supported AII Print Media (Persons & % Reach): Adults 18 or older Avg.

% Time Spent:

Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)

-
.
4%

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily+Sunday)
New York Times (Sunday)

New York Times (Daily)

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or older,

who Used POPEYES One or
More Times in the past 30 days

wall Street Journal (Daily)

Catalogs

Magazines
USA Today (Daily)

All Local Weekly Newspapers
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m
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i
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“Advertising Actions"

P18+ who Used POPEYES LOUISIANA KITCHEN One or More Times in the past 30 days
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Social Media 10'7,409,9-51 39.3%

Websites

97,287,216 35.6%

DirectMail e 29.2%

Broadcast, Cable, & Sat TV

Video Streaming Services

42,363,370 15.5%

Local AM/FMRadio  Sres 15.6%

Local Broadcast TV

Cable TV Networks [SHa0i268 o1
Newspapers 297,990",159 11.0% -

Podcasts  preerreTm 12.3%
Audio Streaming Services gherryrr T
Billboards grprepmm 10.0%

m P18+ who Used POPEYES LOUISIANA KITCHEN One or More Times in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

m P18+ USA AVERAGE ;ShoppedNisitedlBought past 3mos Due to Ads on %)
USA DMA Scarborough R12026: Jan25-Mar26  Qual intab: 1786
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"Advertising Actions"

P18+ who Used POPEYES LOUISIANA KITCHEN One or More Times in the past 30 days
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Social Media 1 537 584 39.3%
Websites 1,324,707 33.9%

Video Streaming Services gr2yrn T
Direct Mail (1105053 s HEE 105,073 28.3%

Local AM/FM Radio

Broadcast, Cable, & Sat TV 55;7 031

Local Broadcast TV
Billboards 387,727 9.9%

Cable TV Networks

Podcasts
Audio Streaming Services MINNEAPOLIS-ST. PAUL

News papers 433,'225 11.1%

® P18+ who Used POPEYES LOUISIANA KITCHEN One or More Times in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

B P18+ MINNEAPOLIS-ST. PAUL AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
MINNEAPOLIS-ST. PAUL  DMA  Scarborough R1 2026: Feb25-Feb26  Qual Intab: 65 Share of Everything
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"Advertising Actions"
— | "Advertising Actions"

P18+ who Used POPEYES LOUISIANA KITCHEN One or More Times in the past 30 days
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Websites 854,336 34.0%

Social Media 990,155 39.3%

Direct Mail 697,858 27.7%

Broadcast, Cable, &SatTV g=em 23.5%

Newspapers grrrs 13.0%

Video Streaming Services 421,970 16 8%

Local AM/FM Radio :

412,114 ik
Podcasts g 14.4%
e . e

Local Broadcast TV greiers 17.2%

Cable TV Networks grids yrm ST. LOUIS

Audio Streaming Services

264,736 10.5%
m P18+ who Used POPEYES LOUISIANA KITCHEN One or More Times in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

B P18+ ST. LOUIS AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
ST.LOUIS DMA Scarborough R12026: Feb25-Feb26 Qualintab: 92 f‘ * Share of Everything
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I

Social Media

Direct Mail

Websites

Broadcast, Cable, & Sat TV
Cable TV Networks

Video Streaming Services

“Advertising Actions”

P18+ who Used POPEYES LOUISIANA KITCHEN One or More Times in the past 30 days
(Shopped/Visited/Bought past 3mos Due to Ads on %)

696,452 35.8%
586,650 30.2% '

626,672 " 32.0%

455,739 )

276,111

- 225,776 11.6%

Local AM/FM Radio

289,524 14.9% |

Podcasts

Local Broadcast TV
Newspapers

Audio Streaming Services

Billboards

164,247 8.4%

CINCIVNAT
165,451 8.5%

146,861 7.6%

B P18+ who Used POPEYES LOUISIANA KITCHEN One or More Times in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
W P18+ CINCINNATI AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

CINCINNATI DMA  Scarborough R12026: Feh25-Feb26 Qual Intab: 95 s O efa ai Share of Everything
.
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"Advertising Actions"”

P18+ who Used POPEYES LOUISIANA KITCHEN One or More Times in the past 30 days
(Shopped/Visited/Bought past 3mos Due to Ads on %)

DoSTMal
Broadcast, Cable, & Sat TV
Soctal Media
Woksies
Cable TV Networks
i\ BRI

Video Streaming Services 301,444 e

Roeai RFRiiD
Newspapers
Pojicasts
Billboards WEST PALM BEACH-BOCA RATON

121,134 6.2%

Audio Streaming Services

192,729 9.9%

® P18+ who Used POPEYES LOUISIANA KITCHEN One or More Times in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

m P18+ WESTPALM BEACH-BOCA RATON AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
WEST PALM BEACH-BOCARATON DMA  Scarborough R12026: Jan25-Jan26  Qual Intab: 164
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